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Social Media Check-up for Greek Companies

e One third (34%0) of the 100 member of the Hellenic Advertisers’ Association are
using at least one of the studied social media platforms (Twitter, Facebook,
YouTube or corporate blogs)

e Facebook is the most popular platform with 7626 of social media active companies
using it — it's followed by YouTube (53%0) and Twitter (41%0)

e More than half of companies with activity on Facebook (55%6) have less than 5,000
total likes on their pages — only 26%6 of them actually respond to their fans

< Companies on Twitter do not have great numbers of followers and they do not
follow users back

= Companies are not engaging in dialogue with their audiences

66%0 of companies have less than 10 subscribers on their YouTube channels

Full text of the report will be available at http://advocate-bm.gr/ and http://www.ioc.gr/
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KOTSOVOLOS case study

Tails Fox The-Irish
Ma rwthsw dyo pragmata?

08 Anpidjou omg 11:39 n Mou apaa! - IxoMaoTe

@1 Apéom aro ¥prom Tails Fox The-Irish.
I Asite ko Ta & oyohia

Kotsovolos Meow tou kotsovelos.gr pnopeic va daic av Ta games
now gE svBigpepoUy Siva SnBEmpa Kal SiTE va 7O napayyaihes yig
vo epBouy oTo onim oou, &Te va BpEic o Noi0 KOTaaTnpa Unapyou,
v TO DE0UEUDEC KOl WO NeEpaces va Ta napeig ano exe (collect @
store), fsc Tov odnyo oyopdyw pag e6m ==

08 Anpidiow omg 2153 pay. - Asv pou apece * el 1 dropo

.| Tails Fox The-TIrish Wow thanx guys!
f 03 Anpidow omg 3155 pap, © Agv pou opEoe - ed 1 dropo

THEE

MpawTe £va oyoMo; .,

| & @& pandelis Anastasopoulos Kohnuipa, 8i08¢TsTs 10 Ipod Schuffle?

Ay ¥l TATE MEITE HOU TILN
whz omg 12139 paps - Mou apgoal! - ZxohaoTs

Kotsovolos Msid oou qise poe Naoytehn! PiEs g pand oma iPod
Shuffle 2din Rktp: e kiobsovolos, grfsite/search, jsprsf=iPod+shu
Ffle kol Bpeg autd nou oo Tapalal. Sa Ppeig Zniomg i peyahn
noikikia ano Mp3 & Mpd playvers ompy gy Tiomoren ammyopial

wHec omc 1247 pLp, ' Mou apedel!

X pandelis Anastasopoulos Tehaa! Mo 'ome kaha
#Azc ome 1:51 pap, Mo apgas! - Avapopd

[PAPTE &4 medhia,, .,

&
=)
(&)

Katerina Paulidou Kai emeis pou eimaste ekbos apo tin
simprwbeunusa kai makria apo kn prwteyousa tha paroume. .. .de ko
[ 111 kali epityia sta agoria, opws pankal!

15 wpEs npes * Mou gpéaz!

Kotsovolos Moy To nzig KaTepival |l ©a pog ooy B hodTs o
a0 7o dikTuo e Kutoafohog 7o PES Ba gival dinB2mpuo ano
MEQNTT 2vin [ Jnopolsy of qidon o dhn Ty Elsado va 1o
Nponapyyeihous] -

14 mpEs npe - Mou gpegz!

Kotsovolos Azv gival Kakn 1020 oy TG vd OYe00onUpE KAOT 20
W10 YUvaiKeS, EMpUADTIOLO0TE 0T KOYTIVG YEhhoy !

14 wpEe nps * Mou gpeazl * ¢ 1 aTopo

Katerina Paulidou Me kalipsate! 111 na eiste kalal etsi kai alliws panta
mas kanete uperoxes prosfores kai times kai sas eimaste pelates
xronialll

12 mpEe np - Mou gpéoz!

MpaWTE £40 @O0, ..

Kotsovolos Fan Base

Julyist  July 2T August Seplember
30 2Tth

Key Dates







Social Media is Mainstream

Belong to a Social Network Wave3
"I'hinking about using the Internet, which of the following have you ever doie?” — "Create a profile on & new social network” Active Internet Jniverse
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http://www.slideshare.net/Tomuniversal/wave-3-social-media-tracker-presentation
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http://www.slideshare.net/Tomuniversal/wave-3-social-media-tracker-presentation

Europe Is Facebook Land

List of continents on Facebook

Countrias Continents

Morth Amenca 21 (73 360 hd 44%
2. | Lurope 13% 174 240 J9.05%
3 Asia 145 55T 6§40 T 10%
4. South America o4 £15 400 1. 20%
5. | Alnce 28 C05 040 24 05%
6. Awustrala and Oceana 11 £60 520 57.053%
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Europe is Facebook Land

United States 151 820 460  +3 604 260 +2.43% & 48.94%

2. | Indonesia 34 999 080 +680 040 +1.98% # 14.40%
3. | United Kingdom 28 841 840 +924 080 +3.31% i 46.26%
4. | Turkey 26 198 200  +1 070 500 +4.26% & | 33.67%
5. Philippines 22 515 820 +756 540 +3.48% & 2254%
6. India 21726 9650 +1 831 540 +3.21% &' 1.85%
7. Mexico 21560 720  +1 816 520 +9.20% & | 1917%
8. France 20 957 320 +578 700 +2 84% | 32.36%
9. | ltaly 18 355 6a0 +563 100 +3.16% & 31.60%
10. | Canada 17 357 660 +470 340 +2.79% &% 51.42%
11. | Germany 15 947 500 | +1 226 660 +8.33% & 19.38%
12, Argentina 13 154 g40 +505 080 +3.99% 1| 31.82%
13.  Brazil 13012220 +2 136 880 +19.65% #' 6.47%
14.  Spain 12 768 000 +656 580 +h 42% &' 27.45%
15.  Colombia 12 572 340 +686 560 +5.78% | 28.44%
I 37, Greece 3 2594 580 +174 100 +0.58% &  30.65%
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Social Media = Mass Media

£

3.294.580
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CL LU Demographics

total users
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Demographics

106 Million

total users
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Where Consumers get their information 2007

Consumer opinions
Brand websites posted online Newspapers
(o)
Television 60 A)
Recommendations
from consumers

Magazines

By, Textadson
\LF4) mobile phones
Source: Nelsen Online Global
Consumer Study April 2007
26,486 Internet USERS in 47 markets
Online ban ner adS :| |‘1L|-IL-I|:I::|: Asia, Pacific, Americas
and Middle East

Search engine ads

Radio

Brand
sponsorships

38%

Email I signed up for Ads before movies
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New trusted sources for purchase recommendations 2009

e Recommendations from personal acquaintances or opinions
posted by consumers online are the most trusted
recommendations

Recommendations from people known — 90%
Consumer opinions posted online | 70% [I

Brand websites 70%
Editorial content (e.g. newspaper article) 69%
Brand sponsorships 64%
™ 62%
Newspaper B61%
Magazines 59%

Billboards / outdoor advertising 55%
Radio 55%

Emails signed up for 54%

Ads before movies 52%
Search engine results ads
Online video ads

Online banner ads

Textads on mobile phones

Source: Nielsen Global Online Consumer Survey April 2009 / Base: All Respondents
*E g 90 percent of respondents trusted “completely” or “somewhat” recommendations from people they know
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The New Journalists

“I routinely track down potential
Interviews by sending out a Tweet. Most
recently, we came across a number of

Toyota car owners who fell under the

recent recalls.”
(Chris O‘Conell — ABC News Anchor / Reporter)

Source:
toprankblog.com
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Where it all comes together

Web Images WVideos Maps MNews Shopping Gmail more -

GO »nge sony ericsson Search |

About 255,000,000 results (0.14 seconds) Advanced search

*8 Everything

* Sony Ericsson - Sony Ericsson &

= Images Sony Ericsson is one of the top, global, mobile phone manufacturers which serves the
) warldwide communications market with innovative and feature-rich mobile ...
i Videos W sonyericsson com/ - Cached - Similar
= Products Comman
= News Xperia™ X10 Sony Ericsson - Home
Shopping Support - Phanes ¥peria™ X10 mini pro
) Mew software updates. Sign up
W Realtime
' Blogs | Search sonyencsson.com ]
W Books Sony Ericsson - Products - Mobile phones &
' Places Android™; Sony Ericsson; Symbian™; Windows Maobile®. -; Featuras. Camera (8MP or

" Discussions

more); Xenon flash; HD video recording; TracklD™ music recognition ...
wwaw_sonyericsson.com/cws/products/imobilephones - Cached - Similar

—Ecec Sony Ericsson - Home @
Welcome to Sony Eriesson! You'll find product and support information for our mobile phones
Any time and accessories, Fun & downloads and information about our ...
Latest www_sonyericsson com/cwsfhome - Cached - Similar
Past 24 hours .
Past wosk MNews for sony ericsson
Past month Kperia Play and LG Optimus 3D on Play com pre-order
Past year 4 hours ago

Custom range...

All results
Sites with images

>T1a0NC XaikaAnc — Mapia Aalapipou

By Asavin Wattanajantra THE UK RETAILER Play.com has got in early with two of the
most eagerly awaited smartphones of 2011 so far, the Sony Ericsson Xperia ...
Inguirer - 116G related articles

Sony Ericsson has tools and vision to become dominant Android player
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The New Journalists

“| begin every day at search engine. It
doesn‘t matter what story I'm working on, it

always starts with a search.”
(Jason DeRusha, CBS TV News Reporter)

Source:
toprankblog.com
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PR & Social Media

e 10 Key Social Media Principles

e On-line Reputation & Issues Management
e 10 Key Crisis Principles

e CSR Engagement

e (Cause Related campaigns

e It's all about Integration
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10 Key Social Media principles

#1  Listen Actively

#2 Be Focused

#3 Get Management Buy-In

#4  Integrate Across The Organization
#5 Integrate Across Channels

#6 Participate

#7 Add Real Value

#8 Be Responsive

#9 Be Authentic

#10 Tell Stories
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Corporate Achilles’ Heels

Not-so-new New, and growing

Product quality Customer service

e Health & safety Supply chain management

Whistleblowers
e Lay-offs/closures

Marketing conduct
e Environment

Greenwashing

e Human rights
e Equal employment
e Nationalism

e Monopolisation
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Role of the Internet

ESCALATES |

,,/'_-—ﬁ\\»,
DISTRIBUTES

Truth, Half Truth, Untruth
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On line reputation and issues management

e Delta Case Study

AEYTEPA, 9 MAPTIOZ 2009

e IPOXOXH : MOAYEMENO I'AAA ATIO
AYO METAAEYX ETATPEIEX !!!

H smxivéuvn KepKvoyovog
0UGLU UOAUTOEIV £0nKe

Tpitn, 3 MapTiog 2009

KOWTE TO FAAA AMNO TIZ ETAIPEIEZ AYTEZ

R

"
il
|

(!

Wy
Wy

23.10.08

MOAYZMENO F'AAA ZE AEATA KAI QArE!

=N
33 o

OENATA

APO " CAPTAIN JOHN"
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City press-gr.blo

Tipn 0 euro | 'ETog 20 | Email: citypress.:

Citypress-gr.blog-Kaenuepiv

OUua eyKANUATIKIAG NAEKTPOVIKAG
eniBeong to Ppéoko ydAa AéAta

TETAPTH, 18 MAPTIOS 2009

L] J —h\.
L e g ] [ ———
AT VIVARTIA, Siepeuvd, U evioAr T EioayyeNac,
1 Ynpesia AlpENe HAEKTOOVKOU EVkARIATOC.
AneuBUvoupe ékkhnon oTouc bloggers va pag fonBrcouY va anokaTaoTiooupE
v aAjBeia.Mapsha Ta anodeKTkd aToe, n kakdBouAn napaniaviTid eniBeon
a & a 200y chain mails e nAaoTovpaenuiva gToixeia

£VavTia gT0 PDEKO VM AEATA

Terdprn, 18 Mapriog 2009
Aszv undpysl kKavéva B£ua P& THV NOIOTHTA TOU
Pppeokou yalaktog AEATA diaBzBaimwvel i eTaipeial
Alsukpivilzl 0TI Ta oTolIXEia sival
NAAZTOrPA®HMENA!

'4‘ 7 ‘I . O Nikog Alovugonoulogeknpocwnog TG AEATA emkoivevnoe

(1 Puy 4@«} pali pag pe agoppri email nou avapTnoape oXeTIKG pE TNV

¥ B¥* noidTnTa Tou ppeoKou yaikaktog AgATa

ZIXETIKA HE TO YaAa AéAta

Ito post pou oTig 13/02/09 oxenkd pe dnpocizupa tng e@nuepidag "Napdv
avé@epa yua To yaAa AéAta kal @Aye KAl TNV TEPIEKTIKOTNTA Toug Gt apAatofivn
M1. Katomy
Client Executive advocates/Burson- Marsteller otédexog tng
Aghta umrpge Blipa nhektpovikng emifzong kal dev TepIExel apha

Bépa epeuva n Ymnpeoia diwEng nAsktpovikol eykAfipatoc. Napakdtw Tapabéte

autol, £haBa nhzktpovikn evnpEpwaon amé tov Ko Nik

omorog emBupei va evnpepwbei mepatépw

10 Link oto omoio pmopei

gTaptn, 18 Maptiog 2009
TumWoTE AUTA TV avapTnon

Quua eykAnuartikiic nAekTpoviknc eniBcong To
Q@péoko yala AéAra

~
4 Vi\(’.‘"‘iiﬂ aBape kat  mapaBitoups  omwg

opsllougs  oxdMo Tou K.Mikou

Alovucomoudou  Gtnv  maAqiotspn

avaptnon pag "TMocdtnteg poAucpsvou
yaAaktog oz AEATA-DAME;" TNV omoia KAl ATOGUPCUHE.

néuntn, 19 Maptiog 2009
HAEKTPONIKOZ MOAEMOZ KATA THZ VIVARTIA

://pressmme.blogspot.com/?zx=96b1091c7ad35a1d
Mia noAu nepiepyn

°‘/ = IagTopia gEeTalel
vivarfiq g s
nAnpogopiec, n

Ynnpecoia Aingng
HAskTpovikoU EykAfuaroc kal o
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10 Key Crisis Principles

#1
#2
#3
#4
#5
#6
#7
#8
#9
#10

Monitor Continuously
Move Fast

Be Patient

Be Accurate

Be Transparent

Be Sincere

Don’t Get Into Fights
Don’t be Heavy-Handed
Be Human

Be Consistent

>71a6n¢ XaikaAng — Mapia Aalapipou
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#4 — Be accurate

Suggestions

BP il Official Public Apology
(SPOOF)
by bobjenz

75,780 views Featured Video

Cute new BF ad
by lkm1523

201,275 views

Exclusive: Satellite Zoom of
2l Zpill fram the...

by landofthemarvel ous

70,818 views

Qil spill trajectory 201100504
by ForgottenGulf

211,828 views

Qil Removal - It's As Simple

Az Hay
= by NorthwestFloridacom
gglie ||| 1 4 &ddte  ~ | Share || Embed 273 B4 A i

BPF CEQ Hayward Predicts
Very Modest' Impact Fr...
by dimatebrad

14,351 views

PROTECTOR1973REBORN May 18, 2010

The chisf exscutive of BP has told Sky News he belisvss the massive Gulf of Mexico oil spill will snd up having only a

“wery, very modest” environmental impact. Taony Hayward - Top BP exec

visits his spilled ...
by ChenesyWatch1
1,009 views
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Expertz had feared the Deepwater Horizan dizaster could have led to one of the worst environmental catastrophes in
US hiztory.




#5 — Be transparent

PR v did 4 8 v ol aeier & & Sl
MERERIE aivval ' Srvidedap slaira s frandveeaek aewricd 5o

vl s ey 38 Bl o,

Feg:55 ier

ap e gy 2F, Caatiine o degpal
Pt F = e P aiial iyl Ao Fhee & R andlntasea .

Fr:15 . (L | JTRE irraian GE 1 D w L
{eris [ 1R s lll'l-lnﬁ#..n".l'p fnd g e

i Plape fo foriw aw aanmer foss.

{Erl & e fi i franiiieded wrtl asr

£olbim M rmateaparrk O.omared aleed if rEpl? mow, | nene foo

Pdecereed, il fend

FI:FF fwr AR arfieary avsl Pl fom i simad drd
actroa; I for active dftrwrirfans mpfl foor .lir_.':.-\.n".l'ull,'.-.l' ! rFrliTar

it P redusers
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#7 — Don’t get into fights

C

] i

A

Mestle Thanks for the lesson in manners. Consider yourself
embraced, But it's our page, we set the rules, it was ever thus,

8 hours ago * Report

Darren Smith Freedom of speech and expression
8 hours ago * Report

B :

]
L

Mestle you have freedom of speech and expression. Here,
there are some rules we set. As in almost any other forum. It's
to keep things dear.

&8 hours ago - Report

Paul Griffin Your page, your rules, true, and you just lost a
customer, won the battle and lost the war! Happy?

8 hours ago * Report

7

Mestle Oh please .. it's like we're censoring everything to allow
only positive comments,

8 hours ago - Report
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#8 — Don’t be heavy-handed

MEVWS.COM.3U FOXSPORTS Newspapers Career(ne Carsguide TrueLocal RealEstate MySpace AU

Nnews. CITYINDEX Choose an obvious provider,
| Truth #14 k

com.au

NEWS WEBSITE OF THE YEAR

Fii==8 Money © Entertainment Travel Technology AUSTRALIANIT FOX SPORTS © CLASSIFIEDS NEWS NETWORK

Breaking Mews Markets Money & Me Business Smarts Archive

Business
7

Nestle accused of pulling Greenpeace
‘orang-utan finger Kit Kat ad' from YouTube

By staff writerz | news.com.au | March 18, 2010 12:58pm A A Egl B Share~-

MENEENEL

GREEMPEACE has accused the world's leading food and drinks company, Nestlé, of having an
ad featuring an office worker eating orang-utan fingers remaved from YouTube.

The video. which was launched overnight. parodies MNestle's Kitkat ads and shows an unwitting * Find out more
office worker taking a break to enjoy a Kitkat but instead bites into an orang-utan’s finger
causing blood to stream down his face.

The video can be viewed at www greenpeace org/kitkat

“Nestlé today admitted that they have been using palm cil from the destroyed rainforest homes
of the last orang-utans in some of their products, but having our video removed proves they
are still trying to hide that fact.” Greenpeace Head of Campaigns. Steve Campbell, said

Stock CQuotes

Search ASX code aor Name

"This is an apparent attempt to silence the truth that some of its most popular brands use palm
oil from destroyed rainforests and peatlands
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#9 — Be human

SERCIRIY caRs TRUCKS SuvssvAN  HYBRIDS | oo

Videos

In The News

Read what these respected
news scurces are reporting
about us:

In The Mews 3

Is your vehicle
involved?

Below are the vehicles involved
inthe recent recalls.
Click on your vehicle for more .
information: Ronnyaalone
Masta
2005-2010 Avalon i
2007-2010 Camry
2009-2010 Coralla

2008-2010 Highlander = LE Subtitles On

2009-2010 Matrix
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CSR Engagement

You

Sectors
Agencies
Automotives

FMCG

Financial

Food & Drink
Industry

Media

Retail

Sport
Sustainability
Telecoms and IT
Travel & Leisure
Mot for Profit
Utilities

YouGov

Disciplines

HOME | NEWS | OPINION | BLOGS | ANALYSIS | CMO STRATEGY | TRENDS | BRANDS | EVENTS | DIRECTORY | KNOWLEDGE BANK | PITCH | JOBS

egageol

Consumer Goods

H&M should note that actions speak
louder than words

By Rosie Baker

&L Print | B Email | « Share < Comments (2) | B Mou opioad (5] Save

High street fashion retailer H&M has found itself in hot water in
New York, after allegedly dumping sackfuls of hacked-up unsold
clothes.

The bags of destroyed clothing were found by a
student behind a Manhatten store, and after she
received no response from the company, she
contacted the New York Times with the story.
Unsurprisingly. New Yorkers and people around the

L j pepsirefreshproject Funded Ideas Refresh Blog January Finalists

Your ideas are helping communities everywheres This year, what WI|| you 1

Like Pepsi on Facebook

>T1a0NC XaikaAnc — Mapia Aalapipou

to show your support
and get updates.

T2 REFRESH AMERICA
Get the latest on the
Pepsi Refresh Project.

This is how you change the world. Watch now.

A Year of Doing Good This April, It Begins Again

Your votes and support made it happen. Pepsi is funding even more of your ideas, and together
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Cause Related Campaigns

e 2 Minute Silence :Ensuring The Royal British Legion is relevant to the
“digital generation”

emember
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Campaign Success

e 2 Minute Silence charted in the UK Top 20 on Remembrance Sunday 2010
e Qver 20 leading celebrities secured to appear pro bono

e Qver 260 pieces of media coverage

e Qver 35,000 Facebook likes in just 3 weeks

e Over 200,000 views of video trailer on YouTube

e Over 16million reached through celebrity social media support from the
likes of David Beckham, Coldplay and Radiohead.

e Qver 23,000 singles sold

e Advertising value equivalent of media over £940,000
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Thank Youl!
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